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WHAt aARe |9CAL & PSPUIAR_CL[EURES?

A culture is a group of belief systems, norms, and
values practiced by a people.

Two ways to recognize culture:

1. The people may call themselves a culture

2. Other people (including academics) can label a
certain group of people as a culture.
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19CA| CUItURE:

A group of peopﬁe 1n, a particular place Whl(l) see

themselves as a collective %lr a Qommuéut , who share

experiences, customs, and traits, and who WOI‘F{ to

preserve those traits.an ,c%stﬁms 1nlor er to claim
uniqueness and to distinguish themselves from others.
The variety of ways people, choose to accept, reject,
all‘%er, f:’he cﬁf?usmg oIp op ular culture, canpﬁe throug
fe Kglofn, commumt%z c% e ]raglons},1 amily structures, or
ack ot interaction (1solation) with other cultures.

Local ultures ffect laces b establishin
nel%ahbor%ooé[ls, bulal ng c%u]rcﬁes},l yo comm(limll‘gigf
centers. to . celebrate . lLJ)}(l)rtant olidays an 7
expre%smg thelr materia Ings th(ft are cqfns ucted:
art, ousef, othing ipo ts, dance, foo and
noPm%terla cultures “{belie S, practices, aesthetics,
values) 1n certain ways.

[RA S¢ GSRJ|jization:

Popular culture diffuses around the globe, being
embraced by some and rejected by others, while
still infiltrating every corner of the globe.







DiffUSION 6f PEPULAR CULtURE:

Usually in the form of hierarchical diffusion

Fasmen

Hierarchy in fashion typically begins with
the runways of major fashion houses in
world cities (London, Milan, Paris, New
York which acts like a HEARTH—point of

origin).
« Then it heads to flagship stores for the
fashion house and editorial

headquarters of fashion magazines, also
in global cities.

 Department stores interpret the runway
fashions for consumption by a larger
audience.

* You then copy the style




BELL WORK:

EMPLEYNE tHe cCoencept oF
HiERARCHiCaAL DiffuSIoN,
DeSCRiBe HOW 348U BeCame a
‘Knewer' ©of J6UR faverite
KInD 6f WMUSIC -WwHeRre iS itS
HedRtH? HOW DID it RedaCH 346U?







The process through which people lose
originally differentiating traits, such as
n‘ggimu—atiw dress,  speech partlcularltles or

‘ mannerisms, when they come into contact
with another society or culture. Often
used to describe immigrant adaption to
new places od residence.

1800S AND 1900S: US Government had

an official policy of assimilation.

Goal: assimilate indigenous peoples into
the dominant culture in order to make
American Indians 1nto “Americans”
rather than “Indians” . M

THRSUSH SCHOSS.
CHURCHeS, anD
government
agents




Several churches and governments have apologized for
assimilation policies.
—the governments of Australia and Canada
each officially apologized to their indigenous populations:
Aboriginals in Australia and First Nations and Inuit in

Canada.
— THE UNITED STATES DID NOT APOLOGIZE TO NATIVE
AMERICANS.
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AVvSiDINg CUILURAL APPROPRIAtION

The process by which other cultures adopt customs
and knowledge and use them for their own benefit.

Harrison explains that cultural appropriation is a
major concern for local culture because people
outside the local culture often privatize the
cultural knowledge of a local culture, including
natural pharmaceuticals or musical expression, to
accumulate wealth or prestige.




Members of local cultures in rural areas
often have an easier time maintaining
thelr %ultures because of their

IQGLQteD gRSULPS:

. N3RAPtiStS ERSUPS SUCH aS:
. THe HUtterjtes
- THe AmiSy
- THe Mennsnites

Fleeing persecution with the expressed
purpose of living apart and staying together.

Anabaptists broke away from the Catholic
Church and migrated east to Moravia and
Austria then to Russia and the Ukraine.

The Hutterites migrated to North America
i the mid-1800s. This group lives
communally. There’s 425 colonies located in
8 Minnesota, South Dakota, North Dakota,
8 Saskatchewan, Montana, and Alberta.
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Ethnic Neighborhoods: local cultures have built a world apart. A place to
practice their customs, within a major city.

Significance:
« School houses of
worship
 Food stores
* Clothing stores

Issues:
 New residents
moving in
* Landscape reflects
new residents
instead of
traditions
* Rent is getting
higher
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Local cultures often find themselves trying to keep their customs for
themselves and prevent other from appropriating their customs for
ECONOMIC BENEFIT.

Commodlflcatlon process through
which something (a name, a good, an
idea, or even a person) that was not
regarded as an object to be bought or
sold becomes an object to be bought,
sold, and traded in the world market.
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